THE BEST OF
WHAT WE'RE SEEING




WHAT THEY'RE
SAYING

"Thefirst time | ever received John's email | thought | was being hacked by a nut case - and | was right. But damn |
love him and the content of his email...even though he is too much of a pu**sy to drive a manual Porsche. Best
way to spend a Saturday morning coffee break

Andrea Brimmer, CMO, Ally Financial

“Nothing better than starting Saturday mornings with John Dick and his newsletter. It's a definite coffee-
spitter...12.3 percent of the time.”
Mark Cuban, The Cuban Companies

“John's Saturday morning column lives somewhere between insight served up like a tasting menu at a Michelin
Star restaurant and Saturday Night Live opening monologue of self-deprecating humor. It's the only thing that
challenges my coffee for the first thing | do on Saturday.”

Bracken Darrell, CEO, Logitech

“I love John's weekly email - | always see a discussion of a topic | find of interest that leverages their proprietary
survey data and analytics — well worth the time to read.”
Rich Greenfield, Media Analyst, BTIG

“Subscribe for the stories, stay for the data. A Saturday morning MUST-READ!”
Bob Lefsetz, The Lefsetz Letter



WHAT THEY'RE
SAYING

“"You know you've made it when what you did on Friday shows up in JD's email on Saturday morning.’
Rob Lynch, President, Arby’s Restaurant Group

“John Dick's weekly dose of Saturday morning enlightenment helps me to understand that when I'm playing bass
guitar in a stadium filled with 50,000 people, more than half of the audience likes cottage cheese and have had
their wisdom teeth removed. Now THAT's rock and roll!

Matt Mangano, Bassist, Zac Brown Band

"Every day, | get messages from truly inspirational Pittsburghers. But when I'm not reading those, | read John Dick's
Saturday morning email.’
Mayor Bill Peduto, City of Pittsburgh

“Two things | can count on from John Dick’s Saturday email --- a worthwhile insight based on rock solid research,
and irrefutable evidence that he's crazy. “
Colleen Fahey Rush, EVP and Chief Research Officer, Viacom

“John Dick’s Saturday morning email is one of those things you never knew you needed til you get it. Who says
‘You know, | really wish | had a range of seemingly random but insightful cultural observations and data, mixed
with self-deprecating personal history and dick jokes, to get my weekend started right? But it works. It just does.”
Steve Shure, Vice President, Amazon
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The Legendary, Imaginary Friend (3/10/2018)

Ten years ago, a few of my fraternity brothers and | created an imaginary friend. His
name is Will Rochester from Savannah, Georgia.

Why would grown i arguably - adults invent a fictitious person, you ask? Naturally, to
cajole one of our (real) friends into believing he had partied so much in college that he

completely forgot an integral member of our g
Aso, webre terrible people.
It all started because nobody wanted to pick

airport the morning of our 10" college reunion, as we had all been out too late the night
befor &RocfhletsGser 6 s f adorlytexted. Andeffitguanty r a

All weekend, we spun stories, like the time Rochester crashed a Vespa into the Ft.

Lauderdale Hilton during Spring Break or, sophomore year, when he lost a bet and had

to detail the i nter i orushoBenl&gheddightabaganot wi t h a t
wanting to acknowledge he had | ost so many br
remember a whole person.

We later set up a Gmail account for Rochester, so he could participate in the group

thread. He joined our fantasy football league (my wife managed his team i adding the

subtle touch of drafting Matt Ryan of the Atlanta Falcons every year because, well,

Rochesteri s from Georgi a) . I 6 v e Rpoecrhseosntael rl dys eantaci o uen
engaging in sincere two-way banter.

He absolutely buys it, hook, line, and sinker.

Webre caref ul RachestdrlivesimAga npw aad/only dhimes in

occasionally. He never uses social media, the legend goes, because of questionable
Aromantico choi ces h aithm@anpanyny faries,tohceursg.e ar s
Wedve covered the tracks.

And itdéds still going on a decade | ater.

| know, I know. We should be ashamed of ourselves. What kind of sick, twisted people

do that to a close friend? Will we ever fess up? How will we explain ourselves when

Rochester eventually dies and Ben flies all the way to Savannah for his funeral?

We donodt ikbmudw weedtr e thinking a closed casket s

Guess youoll just have to keep reading unti/l

Inthemeant i me , here are a few real things wedr e s



Consumer confidence dropped to its lowest point this year, at a potentially
pivotal time politically. Our bi-weekly Economic Sentiment Index showed a second

consecutive steep decline this week. The Pres
to inspire a jump but only for one day. The n
our Index bounce a lot (mostly up) during the Trump era and the Jobs Report yesterday

wonoét hurt. However, the timing of these numb

will be on a special congressional election in our backyard of Western Pennsylvania,

where the race is widely viewed as a referendum on the Trump presidency and the

polling margins are razor thin. Even a little bit of erosion in consumer confidence could

be enough to tilt the race, triggering a domi
All of that is unlikely, given that Trump won this congressional district by 20 points, but

itdés not wunimaginabl e.

HPS-CS Economic Sentiment Index, Last Two Weeks (Three Day Moving Average)
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If you wonder why we study these macroeconomic forces so closely, look no

further than the QSR industry. One of the dozens of questions we track about
restaurant dining engquires about peoplebs att
offerings. Look at the chart below and notice how attitudes toward value menu items

among frequent QSR diners have shifted, coinciding with the rise in consumer

confidence wedve seen since the 2016 election
But i f you want to understand why McDonal doés
Crafted San dineshbeefeighbnovg this helps to explain it. If you can study

consumer sentiment granularly enough, there is arguably nothing more impactful or

predictive of industry (and political) trends.



http://www2.civicscience.com/e/165381/est-point-since-december-2017-/vvbnp/68612980
http://www2.civicscience.com/e/165381/ds-quarter-pounder-fresh-beef-/vvbnr/68612980

How interested are you in eating value menu items from fast food / quick service restaurants? - Quarterly Percentage

® Neutral
Interested
® Not interested

One thing t hangi besaudetof ecom@mcgsentiment or otherwise i is
the pace of mobile payment adoption in the U.S. Numerous experts have
pontificated on the disparity between the growth of mobile payments in places like
China and underwhelming numbers in the U.S. Our data tell us that only 1% of U.S.
adults use mobile payments as their primary means of making purchases and that has
barely budged in overtwo years. | t 6 s c r yhatisexurity fedrseaadrpersonal
privacy concerns are still holding people back, even our digitally-native Millennials.

Wells Fargo has quite a gun conundrum. | 0 al ways associ
San Francisco because i

real time-saver 1 | assumed its customer base would skew more Liberal. So, when

news broke this week that Wells Fargoistheit op banker for t hel

cringed for them. The numbers paint a more complicated story. First, we found that
Wells Fargo, just a fraction more than Chase, had the highest rate of gun ownership
among its customers of the four largest U.S. banks (BofA, Citi, Chase, and WF). But net
favorability among gun owners was higher for WF (-9%) than for Chase (-12%) overall.
The folks at Wells Fargo need to thread a tiny little needle or risk alienating one big
customer segment or another. Tribalism is a bitch.
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http://www2.civicscience.com/e/165381/for-true-mobile-wallets-in-us-/vvbnt/68612980
http://www2.civicscience.com/e/165381/for-true-mobile-wallets-in-us-/vvbnt/68612980
http://www2.civicscience.com/e/165381/s-stunting-mobile-payment-u-s-/vvbnw/68612980
http://www2.civicscience.com/e/165381/to-top-of-gunmaker-debt-market/vvbny/68612980

Do you own a gun? compared with How much do you like Wells Fargo?
All respondents in my account
according to LS. Census figures for gender and age, 18 and olde

Do you own a gun?

Yes (42%)

No (58%)

How much de you like Wells Fargo? . Favorable . Neutral . Unfavorable

19,766 responses. Significance: X’(dﬁzflle.??& p<0.001, Medium Strength of Association (T=0.085)

Generated by Civicscience ® on Mar 2, 2018 at 11:51:34 EST

The Tiger Woods Show is heating up. Count me among the sports fans who are

giddy over the apparent return of Tiger Woods. Whether (or when) he wins, it will be

interesting to see if Tiger can reclaim his perch in public opinion. After bottoming out

with the whole crashing-his-SUV-into-his-house-because-his wife-was-whacking-him-
with-a-golf-club-for-sleeping-with-a-Perkins-wa i t r ess t hing, Tiger s f
to stabilize a year ago. Then came the whole passed-out-in-his-car-for-popping-Vicodin-
and-thenr ehab thing. Now itdéds cal med down again.
winning. Americans love a reclamation story.

How much do you like Tiger Woods? - Quarterly Percentage
All respondents responding on or after OV01/2016 in my account
5. Census figures for gender and age. 18 and olde

® Favorable
@ Neutral
@ Unfavorable

nerated b cScience ®on Mar 9, at12:07:44 EST



Your Random (Seinfeld) Stats of the Week

T Kramer is the most popular main character, by far, at 47%, followed by
George and Elaine at 18% each and Jerry at 16%

T Georgeds parents are the mos,follopemipul ar
by Newman at 19%. J Peterman is a distant third at 6%

T 51% of people think Seinfeld is overrated

T Howdés this for an even split:

Pick One: Seinfeld or Friends?

B s o o
Friends 9,283 50%
Margin +-1% 12801 responses from 08/28/2015 to 03082018

Hoping youodre well

JD



A Very Special Hat (6/9/2018)

| collected baseball hats growing up - hundreds of them. Sports teams, colleges, Spuds
MacKenzie, you name it. They were thumbtacked to the wood paneling on every inch of
my bedroom. | was the easiest kid in America to buy a gift for.

When | was about 8, my dad bought me a special hat. | wore it non-stop for weeks, like

when we would go grocery shopping on Monday nights. | loved the gazes it drew from

passersby. | can still picture it. A solid, dark brown trucker hat with brown mesh.

Embl azoned across the front in tall white | et

Seriously. Shithead. | was 8.

Can you imagine a par ent bdeo hanledoffth@QYS befoced ay ? |
we got through the produce aisle. My picture - and memes - would be plastered all over
the internet.

Do | resent my dad for doing that to his adolescent son? Of course not. He was the best
man in my wedding.

| told that story to begin his eulogy a few years ago. It cut the somber tension like a

laser. But it also illustrated how he raised us to laugh at ourselves and to brush it off

when others laughed at us - an essential life skill when you go through childhood with

thelast name Dick. Do you know I couldndét get p
teenager? They thought it was a prank call.

| think about this stuff when | look at our data sometimes. People are more apt to

boycott the NFL over anthem protests than domestic abuse. | mean, come on.
Everything has become so raw, so polarizing,
the Stage Moms and Gym Dads who think their kids can do no wrong.

Things like discrimination, persecution, and violence are never funny. But somewhere
short of those iIis a place where webve | ost th
Wedbre afraid that if we give an inch, we have

| hope this is all just a phase.
Here are some other phasestnpwmr not) that weor

Webre | osing tr uWdl maybe. Duung thé rise oé soakabmedia this
decade, we began to see people relying more on comments and recommendations from
their friends when making consumer choices. The numbers stayed relatively steady until
2016, when the data began reverting to the early-social-media days. Those of you from
the TV networks could argue that advertising is just getting more effective. You might be
right. |l &m more cynical than thaté



Which of these do you believe has the most influence on what you buy, where you eat, or the movies or TV shows you watch? - Yearly Percentage

e ———

@ TV or Digital Advertising
Comments or recommendations | see on social media

Donodt

| snot

bl ame t he

i t QGheensdack?o

TV networkistdoorwhat apWweo plf e ow a |
started the first phase of our analysis of the 2018 Upfronts and the findings are fairly

resolute: People want familiarity. Virtually all of the upcoming fall premieres with the

best metrics in our data are either a) previously-cancelled shows, like Brooklyn Nine-

Nine, that were picked up by another network; b) reboots of old shows like Magnum

P.1. or; c) name-droppers like FBI, which trace their lineage to well-known TV producers.

ng

bri

Gen Z consumers are much more likely to prefer product placement over

traditional advertising. |

w o n thaich rmoaeythan that i you can read the full write-

up if you want. Unlike the TV networks, advertisers will need to get more and more
creative to break through.

Over 1/3'9 of U.S. workers work from home all or part of the time. | did the first of a
series of short webinars this week (here are the upcoming ones, fyi). It was

entitled Introvert Nationa n d
atthome economy.

del ved

0

On e

I nt o
d iimyesatey deptim on we blog was the r e d

t he-nekatdss ,0f whowad s fe

impact of a remote workforce. The trend is being driven by women (especially moms).

Millennials are way more likely to want to work from home all of the time. Gen Xers only
want to work at home part of the time i probably because we have kids and we need to
get the hell out of the house every once-in-awhile.

Do you work remotely (from home, or elsewhere)?

B ves sometimes

Yes, my job is remote in nature

B Mo, never

. | don't currently work

Margin +-6%

1,514 responses from 0522/ 2018 to 05/25/ 2018
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23%

6%

48%

23%


http://www2.civicscience.com/e/165381/tv-pilot-season-2018-/wnf1m/109782876
http://www2.civicscience.com/e/165381/tv-pilot-season-2018-/wnf1m/109782876
http://www2.civicscience.com/e/165381/-over-traditional-advertising-/wnf1p/109782876
http://www2.civicscience.com/e/165381/-over-traditional-advertising-/wnf1p/109782876
http://www2.civicscience.com/e/165381/civicscience-webinars-/wnf1r/109782876
http://www2.civicscience.com/e/165381/e-work-attracts-diverse-crowd-/wnf1t/109782876

Wendyds has a slight | ead -9avWg Ddinméd® sb@atmotniy:
probably disappear soon. We did a little side-by-side comparisonof Wendy s and
Mc Donal dds fans and found them t ondiceablei mi | ar
di fference was that Wehédgog. famsydeanmmoecel it le
adopters, addicted to their device, and pay closer attention to tech trends. But

Mc Donal dés is a freight train righltbhenow and w
introducing all sorts of newtech-f or war d ordering features, they
those techie Wendy's customers in about a minute.

Most people dondét eat healthy and tAhereds not
whopping 2/3rds of U.S. adults do not believe they are healthy eaters. About

1/3" blame cost or effort. Not sure how to solve the problem when the excuses are so

diverse.

Your Random (Embarrassing) Stats of the Week

126% of people feel embarrassed when they receive a compliment

150% of people have experienced an embarrassing wardrobe malfunction

140% of people have sent an embarrassing text to the wrong person

157% of people keep their embarrassing moments to themselves, 33% share it
142% of peoplesay t heydre easily embarrassed

Not me, thanks Dad.
Hoping youodre wel!/

Sincerely,
Shithead

11


http://www2.civicscience.com/e/165381/od-fandom-wendys-vs-mcdonalds-/wnf1w/109782876






























































































