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This is hands down the best thing I have ever 
read in my life, and I do a lot of reading.

“ ”
- Beyoncé

Well…that's what she will say when she inevitably reads this.



About this eBook 

Big data is freaking awesome. When we’re not helping Fortune 500 companies answer their most- 
pressing questions (a bit of a shameless plug, we’ll admit) we like to have some fun. 

This eBook contains 102 thought-provoking, life-altering consumer insights we discovered and 
collected via CivicScience’s syndicated online polls and micro-surveys (more details about our 
methodology are provided at the end of the book). 

All of the response data has been weighted for U.S. Census figures for gender and age, 13 years and 
older (unless otherwise indicated). For each insight page, we also reference the specific questions 
used, or the report the data came from. If you want to talk specifics such as response data or Chi-
Squared equations, we’re happy to provide that. 

We collect opinions from millions of people (no, that’s not an exaggeration) across hundreds of diverse 
websites. No clients, trademark owners, or celebrities have participated in conducting these surveys 
and they have not endorsed, approved, nor otherwise provided any input regarding the survey results 
published in this eBook. This stuff is real and unfiltered. 

We’ve got data on health and lifestyle behaviors, brand favorability, celebrity silliness, sports, hippos, 
media habits, social media preferences, financial practices, food, and a special featured section on 
Harry Potter. Because, why not? 

This eBook only scratches the surface of the types of insights and micro-segmentation we can 
calculate, but we didn’t want this to turn into The Odyssey. 

We hope you find these insights as intriguing as we do. Some of them might even make you more 
interesting at parties – or spice up your dating profile. At the minimum, they’ll help you gain a major 
advantage in your next game of Rock-Paper-Scissors, because it’s the little things in life that make all 
the difference. 

“Can I re-publish any of these insights?” 
The answer is, yes! Please do! Tweet ’em, share ’em, Instagram ‘em, even Snapchat ’em. We just ask that 
you use the content exactly as stated for that insight (there is science behind all of this), and attribute it 
back to CivicScience. If you have any questions about the survey results, how to re-publish them, or 
how you can conduct rapid research using the opinions of real people in real time, reach out to us 
at: contact@civicscience.com. 

For a steady feed of insights, please follow us on Twitter (@CivicScience) and check out our blog, with 
new posts added weekly: https://civicscience.com/envoy/. 

Share your favorite insights: #102insights
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Cats, Dogs, Hippos…Oh My!
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Dog vs. Cat People

Dog people are more likely than cat people to 
watch 5-10 hours of TV in an average week.1

As for cat people? They are much more likely 
than dog people to watch 0 hours of TV. Maybe 
because their cat’s sitting in their way?

2

Are you a cat or dog person?  

  > Dog  
  > Cat 
  > Neither

How much would you say you watch sports on TV in an 
average week? 

  > 0 hours 
  > 1-5 hours 
  > 5-10 hours 
  > 10+ hours
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vs. Hippo People?

Women are almost 2x more likely than men to 
think that hippo milk is pink. What’s that about?3

Is hippo milk really pink?  

  > Yes 
  > No 
  > No idea

Please indicate your gender 

  > Male 
  > Female
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If Dogs Wore Pants…

16% of people say they would be worn on all 4 
legs, 57% said only on their 2 back legs, and 
27% were puzzled by the whole conversation...

4

If dogs wore pants, how would they be worn?  

  > On all 4 legs 
  > On the back 2 legs only 
  > I’m not really sure
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Don’t Feed the Bears

People who use Instagram daily are less likely to 
feed wild animals in their yard.5

How often do you use the social media site/
app Instagram?  

  > Daily 
  > Weekly 
  > Monthly 
  > Several times a year  
  > I’ve never used it 
  > I used to use it but don’t anymore

Do you feed any wild animals in your yard? 

  > Yes 
  > No 
  > This does not apply to me
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Good Habits  
and Not-So-Good Habits
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(P)interesting Habits

Adults who smoke both e-cigarettes and regular 
cigarettes are more likely to use Pinterest.6

Blog Post: Has the Era of E-Cigarettes Come and Gone?
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https://civicscience.com/has-the-era-of-e-cigarettes-come-and-gone/


Habitual Over-Achiever

Baby Boomers (55+) are more likely than other 
age groups to say they exercise several times 
per week. Ahh, the joys of retirement!

7

8 & 9
Those who exercise several times per week are 
more likely to be wine and beer drinkers, and 
prefer dining at locations with healthy menu 
items.

Blog Post: Several Times a Week: The Frequent Fitness Fan
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Is Age Just a Number?

People who think their current age is the best 
age to be are 75% more likely to be “very happy.”10

What's the best age to be?  

  > Under 18 
  > 18-24 
  > 25-29 
  > 30-34 
  > 35-44 
  > 45-54 
  > 55-64 
  > 65 or older

How happy are you today? 

  > Very Happy 
  > Happy 
  > So So 
  > Unhappy 
  > Very unhappy
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Tweeting and Eating  
(and Drinking)
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What do Democrats have in 
Common with Donald Trump?

Democrats are nearly 30% more likely than 
Republicans to cook their steak well-done… 

…Just like Donald Trump.

11

Blog Post: Was Trump’s Steak Order a Brilliant Political Ploy?
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Fans of Indian and Thai food are most likely to 
use Instagram.12

Instagram Users  
and Fave Cuisine

Fans of Italian and Chinese food are least likely 
to use Instagram.13

Which type of food is your favorite?  

  > Italian 
  > Japanese 
  > Mexican 
  > Thai 
  > Indian 
  > Chinese

How often do you use the social media site/app 
Instagram? 

  > Daily 
  > Weekly 
  > Monthly 
  > Several times a year 
  > I’ve never used it 
  > I used to use it but don’t anymore
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Twitter Users and Fave Cuisine

Fans of Japanese and Indian food are most likely 
to use Twitter.14

Fans of Italian food are least likely to use Twitter.15

Which type of food is your favorite?  

  > Italian 
  > Japanese 
  > Mexican 
  > Thai 
  > Indian 
  > Chinese

How often do you use the social media site/app 
Twitter? 

  > Daily 
  > Weekly 
  > Monthly 
  > Several times a year 
  > I’ve never used it 
  > I used to use it but don’t anymore
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Facebook Users and Fave Cuisine

Fans of Thai food are most likely to use 
Facebook daily.16

Fans of Italian food are most likely to say they 
have never used Facebook. 

Apparently fans of Italian food just don’t like 
social media…

17

Which type of food is your favorite?  

  > Italian 
  > Japanese 
  > Mexican 
  > Thai 
  > Indian 
  > Chinese

How often do you use the social media site/app 
Facebook? 

  > Daily 
  > Weekly 
  > Monthly 
  > Several times a year 
  > I’ve never used it 
  > I used to use it but don’t anymore
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Beer Drinkers

18 & 19
Frequent beer drinkers are less likely to prefer 
restaurants with healthy menu items, and are 
more likely to prefer restaurants with a pleasant 
atmosphere.

They are also more likely to smoke cigarettes.20

Blog Post: Eyes on the Wine – Liquor Preferences by the Numbers
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Workplace (Un)Happiness
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Happy workers are more likely to drink wine 
twice a week or more. 

So go ahead and pop the champagne!

21

Wine and Work Happiness

How happy are you in your current job? 

  > Very happy 
  > Somewhat happy 
  > So-so 
  > Unhappy 
  > Very unhappy 
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How often do you drink wine? 

  > Twice a week or more 
  > Once a week to twice a week 
  > Once a month or less 
  > Never



Have You Ever had Too Much to 
Drink at a Work Party?

People who drink spirits twice a week or more 
are much more likely to say they have had too 
much to drink at a work party.

22

How often do you drink clear spirits, such as vodka or 
gin?  

  > Twice a week or more 
  > Once a week to twice a month 
  > Once a month or less 
  > Never

Have you ever had too much to drink at a work party? 

  > Yes 
  > No 
  > This does not apply to me
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If You Hate Your Job, Your 
Facebook Friends Probably Know

People who say they are either “Very unhappy” 
or “Somewhat unhappy” at work are more likely 
to be heavy social media users.

23

How happy are you in your current job?  

  > Very happy 
  > Happy 
  > So-So 
  > Unhappy 
  > Very unhappy

On an average day, how much time do you spend in 
total on social media sites and apps? 

  > I don’t use any social media 
  > Less than 1 hour 
  > 1-2 hours 
  > 2-4 hours 
  > 4+ hours
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24 & 25
50% say that other people are what made their 
worst paying job their worst, with 40% saying 
“horrible boss or managers” and 10% saying “co-
workers.”

Why People Hate Their Jobs

26 & 27
High-income respondents are more likely to 
blame it on the actual work or role itself, while 
middle-income respondents are more likely to 
blame it on a horrible boss or manager.

What made your worst-ever job your worst-ever job?  

  > Horrible boss or managers 
  > Poor working conditions 
  > The actual work or role 
  > Co-workers 
  > Bad pay/benefits  
  > Long hours / workload 
  > N/A - Never had a paying job

What is your expected annual household income 
before taxes? 

  > Under $25,000 
  > $25,001-$50,000 
  > $50,001 – $100,000 
  > $100,001 - $150,000 
  > More than $150,000
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Commutes are  
Actually the Worst

Unsurprisingly, people who are “very unhappy” 
in their current job are much more likely to have 
a 45+ minute commute.

28

How happy are you in your current job?  

  > Very happy 
  > Happy 
  > So-So 
  > Unhappy 
  > Very unhappy

How long is your commute to work? 

  > Under 10 minutes 
  > 10-20 minutes 
  > 20-30 minutes 
  > 30-45 minutes 
  > Over 45 minutes
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Those who had a GPA between 3.6 and 4.0 are 
more likely to say they are “Very unhappy” in 
their current job than other college alumni.

29

Don’t Study Too Hard

Blog Post: Does Your College GPA Matter Down the Road? 
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https://civicscience.com/does-college-gpa-matter/


30 People who say they are ”Very happy” at work 
are more likely to make decisions quickly and 
confidently.

When Work Feels Like Play

31 & 32
Contrary to media portrayals, people who have 
a “costume” dress code at work are much, much 
more likely to say they are “Very happy.” Those 
with a business formal dress code come in 
second place for workplace happiness.

How happy are you in your current job?  

  > Very happy 
  > Happy 
  > So-So 
  > Unhappy 
  > Very unhappy

What is the “dress code” where you work? (excluding 
casual Fridays) 

  > Uniform / company-issued 
  > Business formal / dress 
  > Business casual 
  > Casual 
  > Anything goes 
  > Costume 
  > I am not currently employed

Do you typically make decisions quickly and 
confidently? 

  > Yes 
  > No
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Office Décor 101

Adults who prefer to work in a co-working space 
or an open office space are roughly 2x as likely 
to say they are “Very happy” in their current job.

33

People who prefer traditional office spaces are 
more likely to favor restaurants with diverse 
menu options.

34

Blog Post: Americans Still Prefer Traditional Offices to Co-Working Spaces
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https://civicscience.com/americans-prefer-traditional-offices-to-co-working-spaces/


Home Décor 101

Men are roughly 5X more likely to say that 
technology (TV, speakers, etc.…) is most  
important when furnishing a home.

35

Women are more likely to answer that family 
memorabilia is most important when decorating 
a home.

36

Millennials are more likely than any other age 
group to consider artwork most important when 
decorating a home.

37

Blog Post: Home Décor 101: How Americans Make Their Houses Their Homes
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Your First Job

People who had a seasonal job (i.e. lifeguard) as 
their first paying job are more likely to think who 
you know - not what you know - leads to more 
personal success. 

And if thinking about your first job makes you 
nostalgic, keep reading…

38

What was your first paying job?  

  > Food service 
  > Retail 
  > Seasonal (lifeguard, amusement  
     park worker) 
  > Telemarketing / call center 
  > Janitorial / Cleaning

What leads to more personal success? 

  > Who you know 
  > What you know

> Educational Support 
> Child or health care support 
> None of these 
> I have never worked for pay
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Reusing and Upcycling
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A Blast from the Past

48% of Americans still own vinyl records.39

16% of Americans still use a 35mm film camera.40

Do you still own vinyl records?  

  > Yes 
  > No 
  > I never have

Do you still use a 35mm film camera? 

  > Yes 
  > No 
  > I never have
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Reboots and Revivals

When forced to choose, the majority of 
Americans pick Full House over Seventh Heaven.41

11% of Americans say they were upset that the 
Olsen Twins weren’t a part of the New “Fuller 
House.”

42

19% of Americans say they are planning to 
watch the “Will and Grace” revival.43

Pick One: Seventh Heaven or Full House?  

  > Seventh Heaven 
  > Full House 
  > Neither

Are you upset that the Olsen twins won't be part of 
'Fuller House'? 

  > Yes, heartbroken 
  > No, not really 
  > No opinion

Will you watch the "Will & Grace" revival? 

  > Yes 
  > No 
  > I’ve never watched  
     ’Will and Grace”
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Back in the Summer of ‘69

The majority of Americans (28%), say the ’80s 
produced the best movies. The runner up (17%) 
is the ‘90s. 

So, thank you John Hughes for defining a 
generation!

44

When asked which decade brought us the best 
music, Americans are tied between the ‘70s 
(24%) and ‘80s (24%).

45

When asked which decade brought us the best 
fashion, the majority of Americans say the ‘60s 
(30%), followed by the ’90s (27%).

46

Which decade has produced the best movies?  

  > 1940s  > 1980s 
  > 1950s  > 1990s 
  > 1960s  > 2000s 
  > 1970s  > 2010s

Which decade brought us the best music? 

  > The 50s 
  > The 60s 
  > The 70s 
  > The 80s 
  > The 90s 
  > Now 
  > Another time that is not listed

Pick One: which of these decades had the BEST 
fashion? 

  > 60s 
  > 70s 
  > 80s 
  > 90s”
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When WAS America Great?

Blog Post: When WAS America Great? 

1940’s
1950’s
1960’s
1970’s
1980’s
1990’s

Right now.
2000’s

13%

24%

10%

7%

16%

12%

15%

3%

47 & 48
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People who recycle every chance they get are 
much more likely to say they manage their 
money very well.

49

Speaking of Reusing  
and Upcycling

People who say they never recycle are much 
more likely to say they manage their money very 
badly.

50

Do you recycle paper, plastic, or metal? 

  > Yes, every chance I get 
  > Yes, if it’s convenient 
  > Occasionally, but not often 
  > No, never

How well would you say you manage your money? 

  > 5. Very well 
  > 4. Pretty well 
  > 3. Neutral 
  > 2. Badly 
  > 1. Very badly
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Streaming Vocals and Videos
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Netflix and Taste in Music

Netflix users are more likely than non-users to 
listen to pop, rock/classic rock, and hip hop.51

Non-users are most likely to listen to country 
music.52

How often do you watch streaming content on Netflix? 

  > A few times a week 
  > A few times a month 
  > A few times a year 
  > I don’t use this service 
  > I don’t use this service, but I’m       
     planning to

Which one of the following genres of music do you 
listen to the most? 

  > Country 
  > Pop 
  > Rock / Classic Rock 
  > Hip Hop 
  > R&B 
  > I rarely / never listen to music
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TV at Your Fingertips

Millennials are most likely to watch TV online, 
while Baby Boomers are most likely to watch TV 
live.

53

Gen Xers are most likely to record their TV 
shows and watch them later.54

Gen Z is most likely to watch TV on demand.55

What is the primary way you watch TV?  

  > Live 
  > On Demand 
  > DVD (record and watch later) 
  > Online Streaming (Netflix, Hulu, etc..) 
  > Other
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Ideal First Date?  
White Castle and a Movie

People who primarily watch TV online are most 
likely to say they love eating at White Castle.56

What is the primary way you watch TV?  

  > Live 
  > On Demand 
  > DVD (record and watch later) 
  > Online Streaming (Netflix, Hulu, etc..) 
  > Other

How much do you like to eat at White Castle? 

  > Never heard of it 
  > I love it  
  > I like it 
  > I don’t really have a strong opinion 
  > I don’t like it

- 39 -



Amazon Prime subscribers are most likely to go 
to a national news site first for breaking news.57

58 & 59
HBO NOW subscribers are also most likely to go 
to a national news site first for breaking news, 
but are still much more likely than others to go 
to social media first.

More About Online Streaming

Where do you go first for breaking news?  

  > A local news channel 
  > A national network news channel 
  > A national cable news channel 
  > A radio broadcast 
  > Local news website 
  > National news website 
  > Social media 
  > Breaking news is not important to me

Do you subscribe to Amazon Prime video? 

  > Yes 
  > No 

Do you subscribe to HBO Now? 

  > Yes 
  > No
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People who think Netflix’s “Stranger Things” was 
the best show of 2016 are more likely to be 
“Very concerned” about climate change and the 
environment.

60

Ozone and the Upside Down

What’s the best new show of 2016?  

  > Atlanta 
  > The People vs. OJ Simpson 
  > Stranger Things 
  > This is Us 
  > West world 
  > Other 
  > I don’t watch TV

How concerned are you right now about climate 
change and the environment? 

  > Very concerned 
  > Somewhat concerned 
  > A little concerned 
  > Not concerned at all
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Speaking of Stranger Things…
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Does Water Make You Shrink  
or Something?

People who aren’t happy with their height, and 
wish they were shorter, are much, much more 
likely to say they carry a water bottle with them 
wherever they go.

61

Are you happy with your height?  

  > Yes, I am 
  > No, I wish I were taller 
  > No, I wish I were shorter

Do you carry a water bottle with you wherever you go? 

  > Yes 
  > No
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What Do Politics and Time Travel 
Have in Common?

62 & 63
People who would travel to the future are more 
likely to lean liberal, while people who would 
travel back in time are more likely to lean 
conservative. 

If time travel was possible, would you go back in time 
or into the future?  

  > Back in time 
  > Into the future

Which of the following best describes your political 
leanings? 

  > Conservative 
  > Moderate 
  > Liberal
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People who prefer the “top crust half” of pizza 
are much less likely to end their texts with a 
period.

64

How to Punctuate Your Pizza

What's the best half of a pizza slice?  

  > The bottom floppy half 
  > The top crust half 
  > No opinion

Do you typically end your text messages with a period? 

  > Yes 
  > No 
  > Does not apply
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Cars and Movie Preferences

People who primarily drive American-made cars 
are more likely to favor action movies.65

People who primarily drive Japanese-made cars 
are more likely to prefer comedy movies.66

Horror is the least favored among all movie 
genres, and is most preferred by those who 
don’t have a car.

67

What type of car do you primarily drive? 

  > American made car 
  > German made car 
  > Japanese made car 
  > Other 
  > I don’t own a car

Which of these is your favorite movie genre? 

  > Action 
  > Comedy 
  > Drama 
  > Horror 
  > Other

- 46 -



Are You Smarter than a  
First Grader?

People who incorrectly answered the following 
math question are more likely to believe that 
intuition trumps intellect. 

Math quiz: 7 + 7 ÷ 7 + 7 x 7 - 7=

68

They are also more likely to love Rolex.69

Math quiz: 7 + 7 ÷ 7 + 7 x 7 - 7=  

  > 50 
  > 40 
  > 30 
  > 20 
  > Just show me

Which do you think is stronger: intuition or intellect? 

  > Intuition 
  > Intellect 
  > No strong take

How much do you like Rolex? 

  > Never heard of it 
  > I love it  
  > I like it 
  > I don’t really have a  
     strong opinion 
  > I don’t like it
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People who think being good at math is more 
important than being good at spelling are more 
likely to be men.

70

M+E+N=MEN

Which is more important: being good at math or being 
good at spelling?  

  > Math 
  > Spelling 
  > Equally important 
  > No opinion

Please indicate your gender 

  > Male 
  > Female
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She’s Cheer Captain and I’m  
on the Bleachers

Fans of Taylor Swift are much more likely to say 
they follow the NBA “Very closely.”71

How much do you like Taylor Swift?  

  > Never heard of her 
  > I like her 
  > I love her 
  > I don’t really have a strong opinion 
  > I don’t like her

How closely do you follow the NBA (National Basketball 
Association)? 

  > Very closely 
  > Somewhat closely 
  > A little 
  > Hardly at all 
  > Not at all
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Extremely Important  
Celebrity Insights
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People who were surprised that Nick sent home 
Corinne - on season 21 of the Bachelor - are 
slightly more likely to be outgoing and 
enthusiastic in social situations.

72

The Bachelor

Are you surprised Nick sent Corinne home?  

  > Yes 
  > No 
  > I don’t watch the Bachelor

In social situations are you... 

  > More outgoing and enthusiastic 
  > More self-contained and reserved

- 51 -



Let’s Talk About Angelina Jolie,  
Shall We?

Fans of Angelina Jolie are more likely than non-
fans to think they’re physically more attractive 
than others of their age and gender.

73

Blog Post: Let’s Talk About Angelina Jolie, Shall We?
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Fans of Ellen DeGeneres are more likely to love 
Volvos.74

Ellen.

How much do you like Ellen DeGeneres?  

  > Never heard of her 
  > I love her 
  > I like her 
  > I don’t really have a strong opinion 
  > I don’t like her

How much do you like Volvo cars? 

  > Never heard of them 
  > I love them 
  > I like them 
  > I don’t really have a strong opinion 
  > I don’t like them
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Keeping Up with the Fall of the 
Kardashians

82% of Americans dislike the Kardashian family 
as of January 2016, compared to 75% in 2015.  

Is their reign coming to an end?

75

Blog Post: Is the Reign of the Kardashians Finally Coming to an End?
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People who don’t like Adele (yes, they exist) are 
more likely to prefer getting cash/checks as gifts.76

Hello. It’s Me.

How much do you like Adele? 

  > Never heard of her 
  > I love her 
  > I like her 
  > I don’t really have a strong opinion 
  > I don’t like her

Which of these do you prefer to receive as a gift? 

  > Store-specific gift cards (e.g. Home Depot, Gap, Nordstrom, etc.) 
  > Pre-paid gift cards (e.g. Visa, MasterCard, American Express, etc.) 
  > A physical gift 
  > Cash / check
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The Martian

Matt Damon fans are more likely to buy 
environmentally friendly products. They are also 
much more likely to be concerned about climate 
change and the environment than those who 
don’t like him. 

Last but not least…

78

Ben Affleck fans are much more likely to love 
Matt Damon. Best bromance ever, no?79

People who have never heard of Matt Damon 
are more than 5x as likely to be under the age of 
18.

77

Blog Post: 5 Surprising Facts about Matt Damon Fans
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Young people (especially 18 and under) are 
more likely to love Jimmy Kimmel, while older 
people (55+) are more likely to dislike him.

80

And We’re Live With…

Blog Post: 6 Data-Driven Facts About Jimmy Kimmel Fans to Get You Emmy Ready
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https://civicscience.com/6-facts-jimmy-kimmel-emmys/


And Now, a Word from Our Founder 

When we published our first eBook two years ago, I never imagined it 
would garner a long list of distinguished awards and accolades from 
leaders in academia, industry, and media. I was right. It didn’t. Not a single 
one. 
  
But we had a hell of a lot of fun putting it together. Digging up the 101 
coolest insights we had ever found in our research was like a scavenger 
hunt for data geeks. Who would have thought that supporters of 
legalizing recreational marijuana would be more likely to eat Doritos and 
listen to Wiz Khalifa? Everyone, that’s who. That’s why those discoveries 
didn’t make the cut. 
  
Instead, we shared more surprising factoids, like the fact that the 
operating system on your smartphone could help us predict whether you 
have a history of heart disease in your family. Or, that the more you like 
Kia cars, the more likely you are to be a fan of Gary Busey. True story. 
  
And now, two years later, we’re at it again. With over a quarter-billion 
more poll responses in our database, four times as many clients using 
our platform, and six times as many analysts on our team, we’re making 
new discoveries every day. Paring all of that down to the 101 best insights 
is impossible. So, this time we’re sharing 102. 
  
There’s something in this book for everyone. You’ll learn head-scratching 
truths about industries ranging from restaurants to banking to fashion 
and everything in between. You’ll see what we can learn about people 
based on their college GPA, how often they exercise, or the way they cook 
their steak. Yes, there’s stuff about Trump – but not too much – I promise. 
  
I hope this book can inspire you to look at the world a little differently, a 
little more deeply. People today are more complicated, more nuanced, 
and more mercurial than they’ve ever been. A world where we easily 
bucket people based on their gender, age, income, or political party 
affiliation is long-gone. We are better identified by the media we 
consume, our economic mood, what time we wake up in the morning, 
whether we prefer cats or dogs, and hundreds of other attributes that are 
invisible to the naked eye. Let us prove it to you. 
  
Enjoy our new book. 
  
JD
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All About Platform 9 3/4 
We asked over 2,000 U.S. adults what Hogwarts House they identify with.  
The rest is history.
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Slytherins are more likely than any other 
Hogwarts houses to favor Jennifer Lawrence.81

82 Slytherins are most likely to say they voted for 
Hillary Clinton. Surprised?

Slytherins: The Misunderstood

Blog Post: Who Would Harry Potter Vote For? 5 Data-Driven Traits of Each Hogwarts House
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Hufflepuffs are more likely than any other house 
to favor Usher.83

84 Hufflepuffs are most likely to favor shopping at 
Trader Joe’s.

Hufflepuffs: When Magic  
Meets Fun

Blog Post: Who Would Harry Potter Vote For? 5 Data-Driven Traits of Each Hogwarts House
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Ravenclaws are more likely than every other 
house to be very concerned with high taxes and 
government regulation.

85

86 Ravenclaws are more likely than every other 
house to drink wine regularly.

Ravenclaws: The Ever-So-Wise

Blog Post: Who Would Harry Potter Vote For? 5 Data-Driven Traits of Each Hogwarts House
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Gryffindors are more likely than every other 
house to be under the age of 18.87

88 Gryffindors are more likely to be price-
conscious. Despite their thrifted or hand-me-
down brooms, they still dominate in Quidditch. 
Money isn’t everything!

Gryffindors: Last But Not Least

Blog Post: Who Would Harry Potter Vote For? 5 Data-Driven Traits of Each Hogwarts House
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A More Practical Kind of Literacy 
(We’re Talking $$$)
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People who learned financial literacy skills in 
school are more likely to go to the movies at 
least once a month.

89

90 People who learned financial literacy skills online 
are most likely to consider themselves ”Very 
financially literate.”

Show Me the Money

Blog Post: The Plight of Financial Literacy in America
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30% of Americans save 0% of their monthly 
income each month. The next biggest group 
(27%), saves 1-5% each month.

91

Save or Spend?

What percentage of your income do you save on 
average each month, including retirement savings?  

  > 0% 
  > 1-5% 
  > 6-10% 
  > 11-20% 
  > More than 20% 
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When choosing a credit card, 43% of people say 
interest rate is most important to consider. Next 
comes incentives (17%), followed by fees and 
penalties (12%).

92

93 & 94
Those who care most about incentives are most 
likely to eat most often at upscale restaurants or 
local independent restaurants. They are also 
more likely to live in the U.S. Northeast.

How Do I Choose a Credit Card?

Blog Post: America is Divided on Credit Cards
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People who bank with Chase are much more 
likely to favor shopping at L.L. Bean.95

Banks and Brands

Which of the following is your primary bank?  

  > PNC 
  > Chase 
  > Bank of America 
  > Wells Fargo 
  > Citibank 
  > Other 
  > I don’t use a bank

How much do you like to shop at L.L. Bean? 

  > Never heard of it  
  > I love it 
  > I like it 
  > I don’t really have a strong opinion 
  > I don’t like it
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People who bank primarily with Citizens Bank 
are more likely than those with accounts at PNC, 
Dollar Bank etc…. to favor Whole Foods.

96

Citizens Bank and Whole Foods

Which of the following is your primary personal bank?  

  > Dollar Bank 
  > PNC 
  > Citizens Bank 
  > Key Bank 
  > U.S. Bank 
  > Fifth Third Bank 
  > Huntington 
  > Other 
  > I don’t have a personal bank

How much do you like to shop at Whole Foods? 

  > Never heard of it  
  > I love it 
  > I like it 
  > I don’t really have a strong opinion 
  > I don’t like it
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Vegetarians / vegans are more likely to prefer 
Trader Joe’s over Whole Foods.97

Speaking of Whole Foods

Blog Post: Do Vegetarians Prefer Trader Joe’s or Whole Foods?
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Economic Sentiment Index 
by Hamilton Place Strategies & CivicScience 

The HPS-CivicScience Economic Sentiment Index (“ESI”) is a 
“living” index that measures U.S. adults’ expectations for 
the economy going forward, as well as their feelings about 
current conditions for major purchases. Unlike other 
prominent indices that release consumer sentiment 
estimates infrequently, the HPS-CivicScience Economic 
Sentiment Index is updated in real time as responses are 
collected continuously every hour, every day. Large-scale 
cross-tabulation of survey responses and consumer 
attributes enable more granular analyses than are 
currently possible through prevailing measures. 

Research by Tower Street Associates examined the 
relationship between the ESI and other major consumer 
confidence indices as well as each index’s relative 
explanatory power of macroeconomic outcomes, 
particularly personal consumption expenditures and retail 
sales. Noteworthy, the majority of the analysis calculates 
the ESI on a monthly or weekly basis for “fair” comparisons 
to other indices; however, the ESI is available in real time. 
  
Overall, this analysis shows that market participants, 
policymakers, and marketing professionals acting on ESI 
data will be using an index that best predicts real 
economic outcomes when compared to competitors. 
Further, the ESI’s high frequency and short construction 
delays provide fresh and timely insights.

Key Findings

This research found the ESI explains 
and predicts changes in personal 
consumption expenditures, retail 
sales, and the majority of their sub-
categories better than the University 
of Michigan's Consumer Sentiment 
Index, Conference Board's Consumer 
Confidence Index, and Bloomberg’s 
Consumer Comfort Index.

This result is true on a monthly basis; 
however, the ESI’s timing advantage 
provides additional explanatory and 
predictive power, providing analysts 
more up-to-date information on the 
American consumer. The ESI is a 
leading indicator of the University of 
Michigan, while no indicator leads the 
ESI.

Driving these results is most likely a 
combination of a superior survey 
method through CivicScience's 
network of web-based polling 
applications, a 3 times larger sample 
size, a higher frequency of reporting, 
and a timing advantage. 

The ESI Best Explains And Predicts Personal 
Consumption Expenditures And Retail Sales 
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Contemporaneous Regression Analysis

To purchase access to a full ESI report and real-time indicator updates, or for more information on the HPS-CivicScience Economic 
Sentiment Index, please visit http://hps-civicscience.com/contact-us/. Thank you for your interest.
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The Definitive Guide to Winning 
Rock-Paper-Scissors
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The most popular choice is Rock – it’s selected 
almost 2X more than Scissors.98

99 People with a higher income are more likely to 
pick Rock.

Rock

When playing Rock, Paper, Scissors, which do you most 
often pick? 

  > Rock 
  > Paper 
  > Scissors 
  > I’ve never played

What is your expected annual household income 
before taxes? 

  > Under $25,000 
  > $25,001 - $50,000 
  > $50,001 - $100,000 
  > $100,001 - $150,000 
  > More than $150,000
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13-24 year olds are more likely to pick Scissors.100

101 Cat people are more likely to pick Scissors.

Scissors

When playing Rock, Paper, Scissors, which do you most 
often pick? 

  > Rock 
  > Paper 
  > Scissors 
  > I’ve never played

Are you a cat or dog person? 

> Dog 
> Cat 
> Neither

- 74 -



People who pick Rock are most likely to 
communicate with their friends/family by text. 

Oh…We said 102? We meant…

102

103 People who pick Paper are most likely to love 
Hollister.

Paper: Last & Least?

When playing Rock, Paper, Scissors, which do you most 
often pick? 

  > Rock 
  > Paper 
  > Scissors 
  > I’ve never played

How would you say that you communicate most with 
friends and family? 

  > Phone calls 
  > Text/SMS 
  > Mobile messaging apps 
  > Social media 
  > Email

How much do you like to shop at Hollister and Co.? 

  > Never heard of it 
  > I love it  
  > I like it 
  > I don’t really have a  
     strong opinion 
  > I don’t like it
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CivicScience: Who the Heck Are We and How Did We Learn All 
This Stuff? 

If you ask our marketing folks, they’ll give you our pitch line: “We power the world's opinions and share 
them with the companies and decision-makers who care.” But, what does that really mean? 

Let’s start with how we get our data. (The “Civic.”) We have micro-survey polling applications that 
run on hundreds of diverse partner websites across the U.S., ranging from local and national news 
sites, to special interest sites, humor and gossip sites, and business and political sites. Our polls serve 
up an assortment of 3 quick questions per session – these questions cycle through thousands of 
questions in our professionally curated library, so we keep it fun and engaging for people to answer. 
Respondents also get to see the current results at the end of each session. We cookie the 
respondents, but we keep them anonymous; no personal or private data is ever collected that would 
allow us to identify who they are, and we toss out anyone under the age of 13 (check out our privacy 
policy at: http://civicscience.com/cs-public/polling-privacy-policy/). With this cookie, we can track any 
answer they ever submit to any of our poll questions on any site. And this is how the magic happens… 

Now, it’s all about what we can do with that data. (The “Science.”) The poll responses are 
collected and aggregated in real time in our proprietary database which we call the InsightStoreTM – a 
central repository built by data science, data mining, and machine learning to surface some amazing 
insights at lightning speed. These insights – such as the ones featured in this eBook – help our clients 
make better decisions about their marketing, product offers, services, pricing, and more. We offer a 
unique yet independently-validated approach* to producing rapid-turn, deep, meaningful consumer 
research intelligence. 

So, we hope you have enjoyed this quirky eBook!  

*To learn more about our methodology, check out the following Whitepaper: 
http://public.civicscience.com/library/whitepapers/advisoryboard-research-methodology-paper/ 

Note: No animals were harmed in the making of this eBook, but our marketing intern almost was.
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